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Introduction

The aim of the brand
identity guidelines is to
present Zayed University
as an academic and
research institution in a
manner that reflects our
brand vision and mission
for the future of education.
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Brand Strategy

The fundamental elements that form the core of ZU’s brand have
been carefully developed to manifest these guiding principles; this
includes a distinctive brand logo and color palette that illustrate
the dynamic nature of the University and reflect the inherent
professionalism and integrity of the institution. With this brand
toolkit, we have a visual system that illuminates the uniqgueness of
the University’s brand and captures the forward-looking attitude
epitomized by Zayed University from its inception.

Furthermore, our brand strategy enables us to clearly articulate
our core message and identity as a leading academic institution to
a diverse range of stakeholders, from our students to the general
public, whilst also tailoring our branding to address the specific
needs of said stakeholders.
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All components of our brand
strategy work together to tell a
coherent, compelling and powerful
story about who we are and what we
do.
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Brandmark

The ZU primary brandmark is made up of two elements: the bilingual
wordmark and the symbol.

The proportions of the elements should remain the same and should not be
altered in any way. There are two other permitted variations of the
brandmark: a horizontal lock-up and the brandmark without the bilingual
wordmark. Please refer to the following pages for more details.

Symbol

s

A |ch"\ o pl_n -
o . Bilingual

ZAYED UNIVERSITY wordmark
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Brandmark

The ZU primary brandmark is made up of two elements: the bilingual
wordmark and the symbol.

The proportions of the elements should remain the same and should not be
altered in any way. There are two other permitted variations of the
brandmark: a horizontal lock-up and the brandmark without the bilingual
wordmark. Please refer to the following pages for more details.
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. ZAYED UNIVERSITY
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Brandmark

Our brandmark captures the essence of ZU

The ZU primary brandmark is made up of two elements: the bilingual
wordmark and the symbol.

The proportions of the elements should remain the same and should not be
altered in any way. There are two other permitted variations of the
brandmark: a horizontal lock-up and the brandmark without the bilingual
wordmark. Please refer to the following pages for more details.

Along with its “forward and upward” paradigm of progress, Zayed
University is grounded firmly in the Arab and Muslim heritage of the United
Arab Emirates. The University’s logo represents this as well, with the three
strokes each evoking the foremost symbol of Islam, the crescent moon.
When combined with the freestanding orb, the crescent forms the Arabic
letter “za” of “Zayed”. The logo thus represents the visionary leader from
who Zayed University took its name, His Highness Sheikh Zayed bin Sultan
Al Nahyan, President of the United Arab Emirates.
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Brandmark

Clear space

The ZU brandmark should always be surrounded by an area of clear space
to ensure clarity and prominence. Text, images or graphic elements should
not encroach into that space.

The construction of the clear space is as shown below. The height of ‘Z’ 35
pts is used to calculate the minimum clear space. This rule applies to both
versions of the ZU brandmark.

Minimum size for print

The minimum size of the ZU brandmark in print is 50mm and is 35 pixels for
digital applications.

When reproducing the brandmark in a size smaller than that indicated for
print or digital applications, the secondary brandmark without the bilingual
descriptor should be used.

This brandmark size is a minimum and
should be increased wherever possible,
taking into consideration the reproduction
process and ensuring utmost legibility.

Clear space

Minimum print size Minimum print size
Primary brandmark Secondary brandmark
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! R | | Primary brandmark Secondary brandmark
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Brandmark

There are three color variations for the ZU brandmark:

Full color, positive, or negative as shown below. These can be used
depending on the application and background color. The ZU brandmark
works best in full color against a white or light colored background.

When color printing is not available, or in situations where the quality of
color reproduction cannot be guaranteed, a positive black version of the
brandmark can be used.

On black or dark backgrounds, a negative white version of the brandmark
can be used. Please refer to the following page for the usage of the
brandmark on permitted background colors.

ZU full colour brandmark ZU positive brandmark

\ h
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ZAYED UNIVERSITY ZAYED UNIVERSITY

ZU negative brandmark
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ZAYED UNIVERSITY
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Brandmark
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Brandmark

. . L]
Ayl cilyguill &)l ouallg @bl agigall ygguidl Ciise albhll ygguh dslac
DEPARTMENT OF STUDENT = ALUMNI AND STUDENT CAREERS OFFICE - STUDENT AFFAIRS DEANSHIP
L ACCESSIBILITY SERVICES (SAS) L .
a_Jljao ol o a_ilja o ol a a_Jljaeoe ol o
ZAYED UNIVERSITY ZAYED UNIVERSITY

el dolll pilei jS) o
CENTER FOR ARABIC TEACHING

a_ljao ol o
ZAYED UNIVERSITY

SN
oLl

CENTER FOR
Jj & Lo EDUCATIONAL INNOVATION
ZAYED UNIVERSITY

ZAYED UNIVERSITY

iy 09§ odl jS) o
ZAYED UNIVERSITY

Jja Lo CONVENTION CENTER
ZAYED UNIVERSITY

il aylj deolals

ZAYED UNIVERSITY PRESS

a_Jljao ol o
ZAYED UNIVERSITY

© Zayed University Brand Guidelines | April 2019 | Version 2



Brandmark
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Brandmark

Zayed University uses The Middle States Commission on Higher Education
(MSCHE) logo and mark to indicate its accredited status and membership in MSCHE.

Zayed University uses the MSCHE logo and accompanying text in its
print and electronic publications as per the MSCHE acceptable usage guidelines.

ll CHE Accredited by Middle States Commission on Higher Education

MSA
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Colors

The ZU color palette consists of four categories: Brandmark colors, Corporate colors,
Background colors and Accent colors. Each palette has a function and use.

The Brandmark colors are used in the brandmark & can be used in the visual system.
The Corporate colors constitute the supporting color palette used in all corporate
communication pieces. It elevates the brand personality and manifests the
professionalism and integrity of the brand. These colors can be used in typography,
information graphics or as backgrounds in limited situations.

The Background colors are only used as a backdrop to text and other graphic
elements to create rich and varying layouts without overpowering the content.
The Accent colors are used to contrast with the neutral corporate colors. They are
used sparingly within a layout to highlight information and add some vitality to the
visual system. They can be used in information graphics and secondary level

typography.

Brandmark Colours
Black

. P 202
. P 202 60%

P 202 20%

Corporate Colours

cn C 20 C 38 C39
M7 M 21 M 34 M 20
Y 9 Y 28 Y 47 Y 16
KO KO K3 KO
Background Colours
Cc22 c9 Ccs5
M 18 M 7 M 2
Y 19 v 8 YO
KO KO KO
College Colours
Masters CASE CNHS coB COE ccMs CTI CHSS uc

P 202 c4 C 56 C 56 c 67 C53 C 100 C3
M 93 M5 M5 M 25 M 100 M 49 M 53 M 13
Y 100 Y 42 Y 15 Y 100 Y 23 Y 23 Y 100 Y 100
KO KO KO K14 K24 K15 KO KO
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Colors

This page illustrates how Corporate and Accent colors can be paired.
When designing any ZU communications, these color combinations can be used as
inspiration to create many more harmonious color combinations.

Always ensure the use of one Accent color with two or more Corporate colors.
This rule can be extended when more colors need to be used. The Accent colors
are used sparingly in text and information graphics.

Eioiafol ool 0l ol ol o
miojofololojojojolo
i sl ol ool Of of ol of
miojafololojojoiolo
[ el =1 [e] [=] Jo” [T Jo [=" o'
[ [=J [=] =1 [=] [=] [<] [=] [] [=]
(1 [=] [=] [=] [=] [=] [e] [=] [+] [=]
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Typography

The Zayed University English logotype is Trebuchet MS.
All letters in the logo are capitalized.

This font should be used in Logo lock-ups related to Zayed University.

Trebuchet MS
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Typography

Our Latin typeface is Gotham. It is a clean, professional, sans serif
typeface which is used across all applications of the ZU brand.

It is a highly legible typeface when used in headlines or body copy,
and can be used in a number of chosen weights and styles to
facilitate clear signposting and to create visual interest.

Gotham Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopagrstuvwxyz
1234567890.,;1?<>%&@[]

Gotham Medium Gotham Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz abcdefghijkimnopqrstuvwxyz
1234567890.,:;;!1?<>%&@()[] 1234567890.,:;!1?<>%&@()[]
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Typography

The Zayed University Arabic logotype is Helvatica Neue.
All letters in the logo are capitalized.

This font should be used in Logo lock-ups related to Zayed University.
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Typography

Our Arabic typeface is TheSansArabic. It is a clear, professional,
modern typeface which is used across all applications of the

ZU brand.

TheSansArabic typeface complements Gotham, its Latin
counterpart. It can be used in a number of weights and styles

to create visual interest.

TheSansArabic Plain

PP ulge]jiizraaaddyl
wgagpdJdguieghbb
L5120 Z&@() - IPPEOTVAT

TheSansArabic Light
WPuybgnjgisaaadayl
wnwgagpJdgueebb
L5/ &@() - 1IPPEOTVAT

TheSansArabic Bold

PGP yilgr 332200yl
wgagpJd@guiebb
5531245/ &@() -IPPEOTVAQ
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Typography

The following typefaces have been selected in place

of the corporate fonts when they are unavailable to use.
These typefaces can be used in applications such as emails,
letters, Microsoft® PowerPoint® presentations, web-based

communications and internal forms.

The Arabic system font to replace TheSansArabic is Arial Arabic.

It is available in Regular and Bold weights.

The Latin system font to replace Gotham is Arial. It is available

in Regular and Bold weights.

Arial Arabic Regular
Jeue )tz
S1?2<>%&@() VYT EoTVAL

Arial Arabic Bold
Gruadimiudtrraaql
ss0oaddgugghh
G12<5%&@() Y YTECTVAL

Arial Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890.,:;17<>%&@()I]

Arial Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890.,:;!?<>%&@()[1
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Stationary
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Jja o ol
ZAYED UNIVERSITY

i e ols

4T 12 pla 93111 9712+ it sl o s o 1534 1
ATR1O08 9714+ 5 la 021111 9714+ il iyl o 19282 g
0. Box 144534, A Dhabi - Urited Arab Emirtes Te: 9712 5993111, Fa: +9712 4434847
0. Box 19282, ubai - United Arab Emirtes, Tel: +9714 4021111, Fax: 49714 402108
Web: wwezuac.ae
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ZAYED UNIVERSITY

Ibrahim AlKhalil
Administrative Officer
Enrollment & Registration Department

PO Box 19282, Dubai, UAE

Tel:  +9714-4123456

Mobile: +97152-1234567

Fax:  +9714-4654321

Email: ibrahim.alkhalil@zu.ac.ae
Website: www.zu.ac.ae
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L4 slol lyls
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+97152-1234567 - jazal
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3_!” G o ol a jbrahim.alkhalil@zu.ac.ae 2 oS

ZAYED UNIVERSITY Website: www.zu.ac.ae

ZAYED UNIVERSITY

P.0. Box 144534, Abu Dhabi - UAE. Tel: +9712 5993111, Fax: +9712 4434847
P.0. Box 19282, Dubai - UAE, Tel: +9714 4021111, Fax: +9714 4021008

9712+ 4434847 05 usla 9712+ 5993111 :ad) ailn p.e ot ouf (144534 iy
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Www.zu.ac.ae
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Email Signature

\ Ibrahim AlKhalil Sl @ 0
Administrative Officer @l daslis
Enrollment & Registration Department 21y Jgaall 3,51

a_Jljao ol a
ZAYED UNIVERSITY PO. Box 19282 Dubai, UAE. | T:+9714 40123456 | M:

WwWw.zu.ac.ae

Disclaimer: This e-mail and the files(s) attached to it are confidential and belong to the intended receiver (unit) only. In case you are not the intended
receiver of this letter, or if you have received it by mistake, please advise the sender and delete it along with its attached file(s) from your system
immediately. You do not have the right to copy, print or distribute this e-mail or any part thereof, or to release its contents to any other party whatsoever,
except with prior approval from the sender. If you violate the above, you will be legally accountable.
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Internal Communications

The internal communications section will take you through the brand elements, template
styles, and the best way to use them to communicate consistently and effectively.
Communications generally begin at an awareness level and expand with more content as
they move into specific topics.

For all internal communications, the type styling is bolder than corporate
communications. Gotham is still the font family used.

The following specifications are for an A3 format poster. The sizes will vary for different
formats but should remain proportionate overall. Similar sizes are used across multiple
template styles, depending on the information.

All English copy must be ranged left.

In awareness levels, the focus is on the name of the campaign and a summary of the
points to be made. In topic levels, the campaign name becomes secondary, and the focus

is on the topic communication. The example below demonstrates the ‘Beat the Heat’
campaign at both awareness and topic levels.

Headline v

Iconography template Typography template ‘

l
| Campaign
. or initiative
name

Campaign or

I initiative name
Lorem ipsum dolor sit amet, consectetur adipiscing elit, Lorem ipsum dolor sit amet, turnav
sed do eiusmod tempor incididunt ut labore et dolore o |
Body copy v ————8 Z e Cta Ut enim ad minim veniam. aus nostrud consectetur adipiscing elit, sed do
exercitation ullamco laboris nisi ut aliquip ex ea commodo eiusmod tempor incididunt ut done

consequat falicious.
labore et dolore magna aliqua.

. Lorem ipsum Lorem ipsum Lorem ipsum Lorem ipsum Lorem ipsum
Captions —— o "

5

a_ljae ol o
ZAYED UNIVERSITY

D

a_jjae ol o
ZAYED UNIVERSITY

sign-off ———e Department name Department name

|

Sign-off Body copy
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Internal Communications

TLorem ipsum dolor sit amet, turnav
‘consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut done
labore et dolore magna aliqua.

Torem ipsum dolor sit amet, turnav N N
consectetur adipiscing elit, sed do ' '
eiusmod tempor incididunt ut done ' '
Jabore et dolore magna aliqua. i 1

' 2ijéaolal ' a_ijaaols
,,,,, _Departmentname _______________ meuwwvesTY ____ _____ Departmentname _______________ _IAEDUNVERSTY

§Subject topic

Lorem ipsum dolor sit amet, turnav
‘consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut done
labore et dolore magna aliqua.

SUbheader

Lorem psum dolor it amet oroloes
i consectetur adipiscing elit, sed do.
Biusmod tempor nccidunt ut abors
£t Golore magn s Ut enim ad

inim versam, s nostrud malaw
o evercitation ulamco laborts is ut
alaip ex ea commod conseavat a
Tolcious coromente.

Subheader

Lorem ipsum dolr sitamet. torcloes
en consectetur adipiscing ei. e
leiusmod tempor incididunt ut labore
Et dolore macna alaua, Ut enim o
rinim veniam, auis nostrud malant
o evercitation ulamco labons i ut
i ex ea commoda consecat ia
flicious coromente

' 2djoooid

! —
,,,,, _Departmentname _______________ weuwwest, ____ ______Department name

\ 2 oo
,,,,, _Department name . _ _ZAYED UNNVERSITY!

""" “Campaign or
initiative name

Subject topic
__within campaign =

Subheader

Lorem ipsum dolor sit amet, torolaes
lsn consectetur adipiscing eiit, sed do
eiusmod tempor incididunt ut labore.

sliquip ex ea commodo consequat la
Yalicious coromente.

3
3
g
H
H
H
H
H

| )
,,,,, JDepartmentname,,,,,,,,,,,,,,,,ijunmm#

© Zayed University Brand Guidelines | April 2019 | Version 2




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


